NABA GRAPHIC STANDARDS GUIDELINES

The accompanying graphic standards manual is designed to guide members of the National Association of Black Accountant’s (“NABA”), vendors and other stakeholders on the proper use of the NABA logo, organizational colors, stationery, and promotional items.  If used effectively, this guide will provide a foundation for protecting NABA’s trademarks, brand name, and other intellectual property.  It is essential that materials distributed by NABA convey a consistent and appropriate use of its trademark components: color, graphics, and typography.

LEGAL PROVISION

The official NABA logo is registered with the US Patent and Trademark Office. NABA has exclusive ownership rights regarding the use of this logo as well as the National Association of Black Accountants, Inc. name. This logo is intended for the express use of NABA and shall be used in its entirety with no alterations or visual distortions.
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The official National Association of Black Accountants, Inc. logo is shown here. The logo should appear on all official NABA materials, exactly as shown (including adequate white space in and around the logo. The logo must never be crowded with another graphic or typographic element. The logo is for general NABA use including printed materials, web sites, stationary, business cards, merchandise, signage, collateral materials, and advertising. 

ABOUT THE LOGO

William (“Bill”) Aiken conceived the idea for the NABA logo in 1971, when he served as National President. Aiken and others believed that the primary goal of NABA was to lend a helping hand to Black accountants seeking entry into the accounting profession, as well as those already in the profession. He was a member of the audit staff of Arthur Young & Company (now Ernst & Young LLP) at the time. Aiken enlisted the services of Arthur Young's graphics department to create a series of designs, which culminated in the adoption of the current logo by NABA's Board of Directors. Aiken ensured that documents were filed to register our logo as a trademark.
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The symbol is the clasping of left hands in the vertical position inside an unbroken circle. In 1993, NABA's Board of Directors formally embodied Bill's ideals regarding the logo in NABA's motto: "Lifting As We Climb". The motto is centered directly below the symbol.
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UNACCEPTABLE USE (of the LOGO)

· The logo should never be presented without the motto: 

 “Lifting As We Climb” centered directly below the symbol.

· The motto should be in italics type, font style – 

Times New Roman, and included in quotations with no other punctuation.
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Do not alter the proportion of the design elements, (i.e. do not stretch the logo disproportionately in order to modify its size).  Notice the circle is more oblong than it is a perfect circle.
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· If the logo size is modified, the established spacing and proportions must be maintained

· The problems with the use of the logo at right are as follows:
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The encircled hands are not surrounded by: “● national association of ●” (beginning from the upper middle left side to the upper middle right side of the circle); and “black accountants, inc. ®” (beginning from the lower left side to the lower right side of the circle).

2. It is not appropriate to substitute the acronym “NABA, INC.” above the encircled hands in place of the words around the encircled hands as described above.
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· The symbol should not be turned on its side to give the appearance of two left hands shaking.

CHAPTER IDENTITY (Ref NABA Logo)

To add a chapter identity to the NABA logo, whether used in print media, letterhead, promotional items, etc., you must ensure that the official NABA log is not distorted in any way.  In other words, NABA’s logo must be prominently positioned and displayed.  Any designs or representations used on the media to personalize it to a particular professional or student chapter should be done with care.  The following are examples of proper use and improper use of the NABA logo with additional visual identities:

Proper Use




Improper Use
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APPROPRIATE NAME REFERENCE

In print, radio, television, advertisements or credits, the Association should be identified as the National Association of Black Accountants, Inc. on first reference.  Reference to the Association as NABA, Inc. or NABA is only allowable in second or subsequent references.

When identifying affiliates of the national association by region, professional or student chapter, please adhere to the guidelines offered by the following examples:

Region:

National Association of Black Accountants, Inc. – Eastern Region, or

NABA, Inc. – Eastern Region

Not: The Eastern Region of the National Association of Black Accountants, Inc.

Professional Chapters:
National Association of Black Accountants, Inc. – Chicago Chapter, or

NABA, Inc. – Chicago Chapter

Not: The Chicago Chapter of the National Association of Black Accountants, Inc.

Student Chapters:

National Association of Black Accountants, Inc. – University of Michigan Student Chapter, 

NABA, Inc. – University of Michigan Student Chapter

Not: The University of Michigan Student Chapter of the National Association of Black Accountants, Inc., nor

The University of Michigan Student Chapter of the NABA, Inc., or

The rationale for the above is that the Association must define the various regions and chapters, and not the opposite. 

STATIONARY & SIGNAGE

A clearly defined visual image used consistently throughout the organization can provide an easily identifiable symbol for the organization. The national office, regional offices, individual chapters, and other units of NABA are expected to use the approved options of the NABA letterhead and stationary featuring the official logo (see appendix). All signage must conform to the same guidelines as outlined throughout the Graphic Standards Manual.

The established graphic guidelines for stationary (national, regions, and chapters) are shown on the accompanying attachments, however, the guiding principles are that the  “National Association of Black Accountants, Inc.” letter type shall always appear above a region or chapter name. Identification lines for different regions and chapters may be added below the organization name as depicted below: 

National Association of Black Accountants, Inc.                  National Association of Black Accountants, Inc

          Eastern Region




New York Chapter

Note: Stationary subject to change by notification and order of National Office

ORGANIZATION COLORS

Black and gold are the official colors of the National Association of Black Accountants, Inc.  Outlined below are the standards to follow when using the organization’s colors in promotional items and other media. Note: [The approved range of gold Pantone Matching System (PMS) colors will be available through the National Office]

Standard Use of Colors

Below are several reasons why consistent use of NABA’s official colors and logos is essential: 

1. Identifies and distinguishes the association from others. 

2. Signifies that an assembly of members, professional chapters and student chapters bearing the same colors and trademark originate from the same source, the National association. 

3. Uniformity shows customers of NABA (i.e. students, members, corporate sponsors, and the general public) that all items bearing the same trademark and colors are of the same quality level. 

4. Trademarks are an instrument for the promotion and sales of goods. 

Essentially, trademarks represent the good will and reputation of an organization. 

Application of Standard

All uses of the NABA logo and colors on items for promotional, fundraising and award purposes are categorized into three groups.

1. Non-Clothing items

2. Clothing items

3. Service awards (Gifts, plaques, trophies, etc…)

Items in 1 or 2 above may be sold or given away to help promote the organization, but the choice of color combinations are limited to the guidelines below:

Non-Clothing items

Items such as banners, cups, pens, pins, convention/conference bags, organizers and any other items not generally regarded as clothing and used for promotion and/or fundraising purposes may only be produced using the following combinations of the NABA colors: 

a. Gold logo on Black or White item

b. Black logo on Gold or White item

c. White logo on Black or Gold item 

For example, it would be appropriate to produce a black banner with a gold or white logo, while a blue banner with any color logo would not be acceptable as an authentic representation of NABA.   

Clothing Items

To allow the organization to expand its distribution of goods to a wider market, NABA allows flexibility in the choice of colors for clothing items used in promotional and/or fundraising activities.    Items such as T-Shirts, Polo Shirts, caps, jackets and any other item generally regarded as clothing may be produced in any color, but the logo can only be black, gold, or white.   For example, it would be inappropriate to produce a green golf shirt with a gray logo, but a green golf shirt with a black, gold, or white logo would be appropriate.  On a light-colored background such as white or beige, it would be appropriate to use a black logo.

Service Awards

NABA allows its professional and student chapters to use the logo on awards given to individuals, corporations and other entities for services performed and other contributions to the organization.   These awards typically include wall plaques, clocks, globes, and other gift items.  The item may be any color, but the logo itself may only be etched into a gold or silver surface.   The outline of the logo can also be etched into an item that is transparent, such as speaker and anniversary gifts made from transparent materials. 

Appendix

Appendix A: Sample Letter Head: Left Side Logo.doc*

Appendix B: Sample Letter Head: Center Logo.doc* 

Appendix C: Sample Letter Head: Left Side Logo and Officers.doc*

Appendix D: Sample Letter Head: Center Logo and Officers.doc*

*Document attachments formatted in Microsoft Word version year 97 or greater.

Note: Variations of samples may be used for fax transmittals, memos, and other formal communications.
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NABA, INC.





“Lifting As We Climb”
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Detroit Chapter
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Cleveland Chapter
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